May 28, 2010


DONOR GIVING

Info from a webinar hosted by fundraising expert Penelope Burk and her firm Cygnus Applied Research, Inc.  Penelope has completed an extensive survey of U. S. donors about their giving in 2009 and expected giving in 2010.  This was done in light of the economic times.  

The webinar was a chance to hear her present results before they are published in book form.  She had some interesting findings and I want to share a few highlights that might be helpful to us:

 FACTS

I.  DEMOGRAPHICS

The majority of donors in the U.S. are over 45 years of age, have professional careers or are retired and have college degrees.  65% are female. 

The older the donor, the more causes he/she is likely to support, but after 65 donors tend to narrow down to fewer organizations.

II.  WANTS AND CONCERNS 

72% of donors said they could be inspired to give more generously this year than they had planned.  Improved acknowledgement and communication, fewer solicitations, more personal asks, and gifts assigned to specific purposes are their priorities.

Donors want to receive information about how the organization used gift and want to see measurable results. 

Due to recession and the fact that donors are cutting back at home, they are concerned about waste in fundraising and want charity to be conscious of this as well.  

Donors resent being over solicited and what this means to donors is being asked to give again before the results of their first gift were communicated.  
 III.   SAVVY DONORS

More donors are conducting in-depth, independent research on an organization (usually via website) before making a gift.  Donors who research an organization are more likely to make a gift to that organization.  What this means:  changing, diverse information on website is important as is steering donors to your website in your appeals.

 IV.  METHODS OF GIVING 
1 out of 2 donors will give online in 2010.

Donors age 35 and under prefer online giving

Mail is still the most popular way to give for donors age 65+, although 48% will give online

V.  GIVING TRENDS 2008 - 2010

Overall giving in 2009 was down even though a larger number of donors increased rather than decreased their giving in 2009 relative to 2008.  The decline was due to the fact that donors making significantly generous contributions were more like to have decreased their contributions in 2009.  What this means:  large donors have the biggest impact on overall giving.

Half of donors expect to hold the line on giving in 2010, giving more or less the same amount as in 2009.  20% of donors plan to give more; 20% don't know; and 10% plan to give less. 
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